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474 Planner Responses Northstar™ + cvent

JANUARY 20 - FEBRUARY 2, 2026

= Not-for-Profit/Association/NGO

= Third Party/Independent Planner

s Professional Conference Organizer/Event Agency
= In-House Corporate Planner

= Exhibitions/Trade Show Organizer

= Government

® Sports

% OF TOTAL RESPONDENTS



% OF PLANNERS

Northstar™ + cvent

MEETINGS R

Planners Are Booking and Sourcing at a Steady Pace
THERE'S NO EVIDENCE OF A MEETINGS SLOWDOWN, JUDGING BY PLANNERS’ CURRENT ACTIVE PIPELINE.

What is your current primary focus as it pertains to your live, in-person events?

EX
mFebruary '26

m February '25

W February '24

BookiINnGg NEw EVENTS SOURCING ACTIVELY RESEARCHING RESCHEDULING/REBOOKING MNOT SOURCING MEW LIVE
EVENTS



% OF PLANNERS

Planning Horizons Have Normalized - and Stabilized

Northstar! + cvent

MEETINGS GROUP

AVERAGE PLANNING HORIZONS HAVE EXTENDED SINCE 2023 AND APPEAR TO HAVE PLATEAUED.

(months out)? (Please select all that apply.)

For current events you are now booking or actively sourcing, when is the expected start day

What’s the
average
planning
horizon?

Just under

11 months.

LESS THAN 1 MONTH
ouT

BETWEEN 1
MOMTHS

BETWEEN 4 - &
MONTHS

BETWEEN T
MONTHS

BETWEEN 10 -

MONTHS

12

BETWEEM 13 - 24
MOMTHS

m February "26
m July ‘25
m August '23

21%

1%

13%

MORE THAN TWO
YEARS



% OF PLANNERS

Northstar’ + cvent

MFEFETIME=S GROIIP

It’s Not Just Costs and Budgets Concerning Planners Anymore
POLITICAL, CULTURAL AND SOCIAL ISSUES ARE WEIGHING MORE HEAVILY ON EVENT PLANNING.

For your future in-person events, how concerned are you about the following? Rate eachonascaleof1to 5
(with 1 being “not at all concerned” and 5 being “extremely concerned”).

HIGHER COSTS OF GOODS AND SERVICES

BUDGET CONSTRAINTS

POLITICAL, CULTURAL AND SOCIAL ISSUES

AIRLIME PRICING

HOTEL/VENUE SERVICE LEVELS

HOTEL AVAILABILITY

AIRLINE SERVICE LEVELS

CYBERSECURITY/DATA SECURITY

DUTY OF CARE/EMERGENCY RESPOMSE PLANMNING
m February '26

BUSINESS LIABILITY
m February '25
WEATHER-RELATED EVEMTS/MATURAL DISASTERS

IMPACT OF Al ON MEETING DEMAND

IMmpacT OF Al ON MY JOB SECURITY



Northstar? + cvent

MEETINGS RGP

F&B and A/V Costs Top the List of Planner Difficulties

ROOM RATES, AVAILABILITY AND RFP RESPONSE RATES ARE LESS PRESSING IN THE NEW YEAR.

If you are working with hotels and venues for future meetings or events, are you experiencing
any of these difficulties? (Select all that apply.)

FEB HIGHER THAN EXPECTED

AlV CosTs HIGHER THAN EXPECTED

HIGHER ACCOMMODATION RATES

CONTRACTS ARE HNOT FLEXIBLE

STAFFING 15 LACKING

HarRD TO FIND SPACE AND DATES

% OF PLAMNERS

HOTELES/VENUES ARE SLOW TO RESPOMND TO RFPS

DIFFICULTLY FINDING INFORMATION ABOUT VENUE/HOTEL

m February ‘26
EVENT DESIGHN SUPPORT IS LACKING
m February "25

NOT MEGOTIATING



Occupancy
53%
53% 0%
Same time previous year 1 Change

Avg. Length of Stay

1.6 days

1.6 days i 0.0 days

Same time previcus year 1 Difference

ZARTICO DATA
YTD 2026

Avg. Daily Rate RevPAR
$127 6% $68 . $.4
Same time previous year ' % Change Same time previous year ' Difference
Avg. Booking Window Revenue
19 days $9.9 M
18 days {1 days $11.8 M i $-1.9M
Same time previous year ' Difference Same time previous year ' Difterence

Demand
83.1 K
931K -11%

Same time previousyear | Change

Avg. Stay Value

$200

$207 $-7

Same time previous year 1 Difference



ZARTICO DATA
YTD 2026

Where are visitors spending time and money?

Source: Zartico Geolocation and Zartico Spend Data

Top Spend Markets v

Top Primary Categories Visited
W % of Visitor Spend

Retail Boston MA- ZH% Same time pravious year
Manchestar MH 24%
Food & Beverage
3 5%
QOutdoor Recreation New York NY I o
Accommodations
Arts & Entertainment I s
Bangor ME
. 5%
Attractions
Education Burlington VT [N 4%
Sports Plattsburgh MY 3%
Transportation
3%
Portland-Auburn ME L 2%

Business & Professional




- BUCKET LIST ADVENTURES

Snap selfies at the famous Portland Head Light,

paddle Casco Bay, shop Freeport’'s famous
LLBean, and more. These brag-worthy
adventures turn networking into stories
worth sharing over and over.

Network in Portland

TEAM 4
BUILDING MEETINGS

MADE
ACTIVITIES EASY

MADDEN MEDIA MEETINGS CAMPAIGNS

VISIT

PORT
#1¥)] MEETINGS OVERVIEW | PAID MEDIA FY

MAINE

Google SEM

Clicks
8.459
CTR
9.77%
Impressions

86,608

Avg. CPC
$1.01

Total users

6.897

Engaged sessions
5.963
Engagement rate
75.78%

Average session duration

00:03:39

Madden CTR Benchmark 4.5

Google PMax

Clicks

6,408
CTR
2.35%
Impressions
272,156
Avg. CPC
$1.24
Total users
5471
Engaged sessions
4,369

Engagement rate

66.48%

Average session duration

0004, 08

Madden CTR Benck

TOTALS
All Meetings Clicks

24,420

All Meetings Impressions

1491771

kg | KH

MobileFuse

Clicks
2,757
CTR
0.31%

Impressions

893,201

Avg. CPC
$219
Total users
3.001
Engaged sessions
471

Engagement rate

12.72%

Average session duration

OO OO 34

Madder chmartz 0.30%

Northeast
Meetings

Clicks
6,796
CTR

2.83%

Impressions

239,806
Total users
3,672

Engaged sessions

1,456

Engagement rate

38.58%

Average session duration

00:01:14

Voyage‘{ﬁ@”Beacon



MEET IN MAINE

PORTLAND MAINE
INCORPORATE

CHARITY INTO
YOUR EVENT

NEWSLETTER REACH

A monthly meetings newsletter
reaching 5,000+ vetted meeting
planners, delivering curated insights,

destination updates, and planning LinkedIn Meetings Campaigns
inspiration straight to their inboxes. Team Building in Greater Portland Post
32.2% Open Rate 168 Impressions | 3% CTR

53.5% CTR



LOVE, THE MAINE WAY

N ¥l

 Pinterest
 Facebook
* LinkedIn

250,046 Impressions | 3,978 Clicks Bliss Wedding Show



DESTINATION GUIDE &
EVENT PLANNER GUIDE

F’“i‘*‘ Wt
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JOIN US!
UPCOMING EVENTS

Destination Summit
April 8, 2026 | USM's Hannaford Hall

Photo Focus Photography



HOST A SALES + MARKETING MEETING AT YOUR
ESTABLISHMENT!
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SALES + |
MARKETING
MEETING
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