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Meetings Marketing Campaign

FY2021-2024
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Who We Are

DE VISION
Digital Edge becomes synonymous with
B2B marketing for the travel and tourism

industry.

DE MISSION
Elevate the people and moments of travel

and tourism, creating a space for
imaginative digital solutions, collaboration,

creativity and – the flagship of our
agency’s edge – meetings marketing.

Enrich the lives of our employees and
clients.

Nurture a collaborative and ideas-driven
culture.

Elevate departmental expertise.

CORE VALUES
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Digital Edge Acquired by Agital
With a national presence, Agital's insights-driven approach to strategy
is redefining how marketing services are delivered and aligned
with clients’ core business objectives.

From 20 to 450 Employees

From $2 Million in Media Spend to $250 Million
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Reporting Overview

Goals & Objectives1

FY 2021-20222

FY 2022-20233

FY 2023-20244

Recommendations5



How It
All Began
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Why Digital Edge Was Hired

5 Destination Experiential FAM 

1 Creative Package & Microsite
Development

2 Meetings Marketing Campaign 

3 Content Development & Asset
Collection

4 Segmented Content
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Campaign Objectives

1 Create awareness for Maine as a bucket list meeting
destination.

2 Drive interest in the state's focused economic
sectors

3 Create segmentation to focus on
Association and Corporate Planners

4 Leverage Trade Media via Content and
Emails
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The CTAs

4 Email Marketing: Reach Planners and
Expand Audiences through list rentals

1 Main Campaign: Drive Traffic to Landing Page 

2 Video Campaign: Build Brand Recognition

3 Content Campaign: Move Planners Through
the Website
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DISPLAY

EMAIL

SOCIAL

VIDEO

CHANNELS
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13.1 +
Million

TOTAL MEDIA
IMPRESSIONS REACHED
OVER 3 YEARS DRIVING
BRAND ENGAGEMENT

FY 21-22

3M

FY 22-23

6M

FY 23-24

5M
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105 +
Million

TOTAL MEDIA CLICKS
REACHED OVER 3
YEARS DRIVING

PLANNER ENGAGEMENT

FY 21-22

20k

FY 22-23

40k
FY 23-24

45k
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Average CTR Growth 

FY21-22

FY22-23

FY23-24

0.66% 0.68% 0.70% 0.72% 0.74% 0.76% 0.78% 0.80% 0.82% 0.84% 0.86% 0.88% 0.90% 0.92% 0.94% 0.96% 0.98%
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CTR: .68%

CTR: .95%

CTR: .95%



Meetings Webpage Growth

Total users New Users Sessions

FY 21-22 FY 22-23 FY 23-24
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FY 2021 - 2022
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Creative
15



The Creative
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Landing Page

Meetings Landing page
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Campaign Reports
FY 2021 - 2022
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2.8M
TOTAL MEDIA
IMPRESSIONS

Digital Media

83.8%

Social Distribution

16.2%
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Always-On Digital Campaign

Awareness Campaign Impressions

2.4M
Feb - June 2022

IMPRESSIONS

Google Display Facebook Campaign

Feb '22 Mar '22 Apr '22 May '22 June '22
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Awareness Campaign Clicks

16k
TOTAL CAMPAIGN

CLICKS

Google Display Facebook Campaign

Feb '22 Mar '22 Apr '22 May '22 June '22
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Social Campaign Impressions
Feb - June 2022

463K
IMPRESSIONS

LinkedIn Social Bangor LinkedIn Social Portland

Feb '22 Mar '22 Apr '22 May '22 June '22
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Social Campaign Clicks

2.6k
TOTAL CAMPAIGN

CLICKS

LinkedIn Social Bangor LinkedIn Social Portland

Feb '22 Mar '22 Apr '22 May '22 June '22
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2021-2022 Campaign CTR's

0.59% LinkedIn Social
Bangor

0.42% LinkedIn Social
Portland

0.68% Facebook Digital
Media

0.46% Google Display
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Industry Benchmarks

Facebook - 0.78% 
Google - 0.46%
LinkedIn - 0.39%



2021-2022

Email Performance - Sends & Opens

Average Open Rate

Average CTR

20.79%

1.42%

Sends Opens

Jan Meetings Feb Meetings March Meetings April Meetings May Meetings June Meetings
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Trade Media  
FY 2021 - 2022
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2021-2022

Northstar Email Performance - Sends & Opens

42.46%
Average Open Rate

.75%
Average CTR

Sends Opens

March 2022 April 2022
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Meetings Website Insights
FY 2021 - 2022
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Maine Meetings Content Marketing

https://mainemeetings.com/

https://mainemeetings.com/visit-bangor-maine/

https://mainemeetings.com/visit-portland-maine/

https://mainemeetings.com/visit-bangor-maine/72-hour-itinerary-
bangor/

Landing Page

Visit Bangor

Visit Portland 

Bangor 72-Hour Itinerary 
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https://mainemeetings.com/
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Website Traffic 

10,952 Sessions

14,862 Page Views

8,727 Total Users

8,802 New Users
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FY 2022 - 2023
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Campaign Reports
FY 2022 - 2023
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5.6M
TOTAL MEDIA
IMPRESSIONS

Digital Media

82.6%

Social Distribution

17.4%
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Always-On Digital Campaign

Awareness Campaign Impressions

4.6M
July '22 - June '23

IMPRESSIONS

Google Digital Media Meta Digital Media

July Aug Sept Oct Nov Dec Jan Feb March April May June
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1m
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Awareness Campaign Clicks

23k
TOTAL CAMPAIGN

CLICKS

Google Digital Media Meta Digital Media

July Aug Sept Oct Nov Dec Jan Feb March April May June
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Social Campaign Impressions
July '22 - June '23

977K
IMPRESSIONS

LinkedIn Social Bangor LinkedIn Social Portland

July Aug Sept Oct Nov Dec Jan Feb March April May June
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Social Campaign Clicks

6k
TOTAL CAMPAIGN

CLICKS

LinkedIn Social Bangor LinkedIn Social Portland
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100

200

300

400

500

600

700

800

38



2022-2023 Campaign CTR's

0.54% LinkedIn Social
Bangor

0.69% LinkedIn Social
Portland

0.87% Facebook Digital
Media

0.30% Google Display
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Industry Benchmarks

Facebook - 0.78% 
Google - 0.46%
LinkedIn - 0.39%



Email Performance - Sends & Opens

Average Open Rate

Average CTR

25.75%

1.02%

Sends Opens

June Meetings Aug Meetings Sept Meetings Nov Meetings Jan Meetings May Meetings
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Content 
FY 2023 - 2024
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Visit Maine and Visit Portland Meetings Content

Medical Meetings
https://mainemeetings.com/medical-meetings/

Seasons of Maine
https://mainemeetings.com/seasons-of-maine/

Portland Small Town Takeover
https://mainemeetings.com/visit-portland-maine/create-small-town-takeover/

9 Top Team-Building Activities 
https://mainemeetings.com/visit-portland-maine/9-top-team-building-group-activities/

Ultimate Guide to Group Dining 
https://mainemeetings.com/visit-portland-maine/the-ultimate-guide-to-group-dining/

Top 3 Reasons the cross Insurance Arena is the Ultimate Event
Venue 
https://mainemeetings.com/visit-portland-maine/top-3-reasons-the-cross-insurance-arena-is-the-ultimate-event-venue/

Marine Agriculture Meetings in Maine
https://www.visitportland.com/blog/2023/07/13/marine-agriculture-meetings-in-maine/
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Where Meetings Meet the Bucket List 

https://www.youtube.com/watch?v=7OW6gguUE9k


Create a ‘Small Town Takeover’
Experience for Your Maine Meeting

https://www.youtube.com/watch?v=jRSE5bcfQMM


Meeting in Maine is easy... Leaving is the hard part.

https://www.youtube.com/watch?v=EzJWmmKKcSo


Meetings Website Insights
FY 2022 - 2023
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Meetings Pages Users

Total Users New Users Sessions

FY 2021-2022 8,727 8,802 10,952

FY 2022-2023 14,312 14,430 16,249

Change +64% +63.94% +48.37%
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Top Website Traffic Sources

1,914 Sessions

1,136 Sessions

 547 Sessions

STACKADAPT/BANNER

NORTHSTAR EMAIL

(Direct)/(None)

4,315 Sessions

3,417 Sessions

3,172 Sessions

FACEBOOK/BANNER

LINKEDIN/PAID SOCIAL

GOOGLE/CPC
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Top Website Geo Locations

1,049 Sessions

1,052 Sessions

 915 Sessions

VIRGINIA

MASSACHUSETTS

CALIFORNIA

2,809 Sessions

1,670 Sessions

 1,183 Sessions

NEW YORK

PENNSYLVANIA

ILLINOIS
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Trade Media  
FY 2022 - 2023
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2022-2023

Northstar Email Performance - Sends & Opens

40.05%
Average Open Rate

.61%
Average CTR

Sends Opens

August 2022 October 2022 June 2023
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FY 2023 - 2024
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FY 2023 - 2024
Creative
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The Creative - Main Meetings
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Landing Page

2023 Meetings
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The Creative - FAM
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Landing Page

2023 FAM
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The Creative - Local Campaign
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Landing Page

2023 Local Campaign
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Campaign Reports
FY 2023- 2024
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4.7M
TOTAL MEDIA
IMPRESSIONS

Digital Meetings
Media

47.6%

Social
Distribution

46.2%

Local Camoaign

5.9%
FAM Lead Gen

0.3%
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Always-On Digital Campaign

Awareness Campaign Impressions

4.6M
Oct '23 - June '24

IMPRESSIONS

Stackadapt Digital Media LinkedIn Digital Media

Oct Nov Dec Jan Feb March April May June
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Awareness Campaign Clicks

12k
TOTAL CAMPAIGN

CLICKS

Stackadapt Digital Media LinkedIn Digital Media

Oct Nov Dec Jan Feb March April May June
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2024

Local Campaign Impressions & Clicks

275k
3K

TOTAL IMPRESSIONS

TOTAL CAMPAIGN
CLICKS 

LinkedIn Impressions LinkedIn Clicks

April

May

June

0 10k 20k 30k 40k 50k 60k 70k 80k 90k 100k 110k 120k
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FAM Lead Gen Impressions & Clicks

14k
55

TOTAL IMPRESSIONS

TOTAL CAMPAIGN
CLICKS 

LinkedIn Impressions LinkedIn Clicks

April

0 1k 2k 3k 4k 5k 6k 7k 8k 9k 10k 11k 12k 13k 14k 15k
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Social Campaign Impressions
Sept '23 - June '24

2.1M
IMPRESSIONS

LinkedIn Social Portland Facebook Social Portland

Sept Oct Nov Dec Jan Feb March April May June
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Social Campaign Clicks

28k
TOTAL CAMPAIGN

CLICKS

LinkedIn Social Portland Facebook Social Portland

Sept Oct Nov Dec Jan Feb March April May June
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'23-'24 Campaign CTR's

1.23% LinkedIn Local
Campaign

0.39% LinkedIn FAM Lead
Gen

1.05% LinkedIn Social

1.80% Facebook Social

0.76% LinkedIn Digital
Media

0.35% Stackadapt Digital
Media 
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Industry Benchmarks

Facebook - 0.78% 
Google - 0.46%
LinkedIn - 0.39%



2023-2024

Email Performance - Sends & Opens

Average Open Rate

Average CTR

27.59%

2.97%

Sends Opens

Oct Promo Dec Promo March Promo May Promo
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Content 
FY 2023 - 2024
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Visit Maine and Visit Portland Meetings Blogs

Incorporate Wellness into your Maine Meeting
https://www.visitportland.com/blog/2023/11/02/incorporate-wellness-into-your-maine-
meeting/

Maine Makes Winter Meetings Magical
https://www.visitportland.com/blog/2024/01/24/maine-makes-winter-meetings-
magical/

Maine's Regional Activities Drive Meetings
Year-Round
https://www.visitportland.com/blog/2024/03/25/maines-regional-activities-drive-
meeting-attendance-year-round/

Outdoor Recreation Manufacturing Meetings 
https://mainemeetings.com/visit-portland-maine/9-top-team-building-group-activities/
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Endless Year-Round Adventures
Await Meeting Attendees in Maine

https://www.youtube.com/watch?v=kwjTXFerIh0


Live Local. Meet Local: Help
Bring More Meetings to Maine

https://www.youtube.com/watch?v=dteA5Suh_AE


Meetings Website Insights
FY 2023 - 2024
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Top Website Traffic Sources

1,122 Sessions

589 Sessions

522 Sessions

LINKEDIN/PAID SOCIAL

DE EMAIL

GOOGLE/ORGANIC

14,872 Sessions

4,099 Sessions

2,019 Sessions

LINKEDIN/BANNER

STACKADAPT/BANNER

FACEBOOK/PAID
SOCIAL
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Top Website Geo Locations

1,295 Sessions

1,744 Sessions

 1,414 Sessions

TEXAS

FLORIDA

MASSACHUSETTS

2,867 Sessions

1,646 Sessions

 1,781 Sessions

NEW YORK

PENNSYLVANIA

MAINE
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Meetings Pages Users

Total Users New Users Sessions

FY 2022-2023 14,312 14,430 16,249

Change +49.73% +49.17% +54.55%

FY 2023-2024 21,430 21,525 25,113
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Trade Media  
FY 2023 - 2024
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2023-2024

Northstar Email Performance - Sends & Opens

Open Rate

CTR

42.97%

1.12%

Sends Opens

December 2023
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Digital Program Highlights

FY21-22 
We saw a 64% increase in total users visiting the meetings
landing page. And from FY 22-23 to FY 23-24, we saw a 49%
increase in total users visiting the meetings landing page.

FY22-23
We saw a 98% increase in social distribution impressions
(982,611 to 1,948,832) and an increase in average CTR (1.20% to
3.82%)

FY23-24
We saw an increase in traffic coming from Boston by 59%, from
NYC by 22%, and from Chicago by 26%.

We received a total number of 19 RFP form submissions on the
microsite
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Opportunities FY 24-25

Continue to create awareness for Visit Portland as a
meetings destination 

Continue to leverage promotion of engaging content to
provide information and highlight the topics important to
planners and decision makers.  Segmentation is critical to
any content strategy to maximize impact.

Establish online and/or CTV campaign to complement
awareness efforts and capture users as they stream on
consume video media

Awareness Building

Content

CTV & Online Video Campaigns
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Digital Edge
http://digitaledge.marketing

mae@digitaledge.marketing

LinkedIn

http://digitaledge.marketing/
https://www.linkedin.com/company/2329277

